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Translation Statement

If you have any difficulties reading this information or need further help understanding our
processes, please contact us. We can make this document available in a variety of formats.
All you need to do is let us know what you need, and we will try to assist.

Compliance
This policy has been drafted to ensure that it complies with current legislation and industry
good practice.

Equality & Diversity

Fyne Homes is committed to providing services which embrace diversity, and which
promote equality of opportunity. As an employer we are also committed to equality and
diversity within our workforce. Our goal is to ensure that these commitments, reinforced by
our Values, are embedded in our day-to-day working practices.

Openness & Confidentiality

Fyne Homes believes that its members, tenants and other interested parties should have
access to information on how it conducts itself. This means that unless information
requested is considered commercially sensitive or personally confidential it will be made
available on request.

Data Protection

Fyne Homes recognises the importance of data protection legislation, including the General
Data Protection Regulation, in protecting the rights of individuals in relation to personal
information that we may handle and use about them, whether on computer or in paper
format. We will ensure that our practices in the handling and use of personal information
during the processes and procedures outlined in this policy comply fully with data protection
legislation. More information is available from our Data Protection Officer.
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1. Introduction
1.1 This policy sets out the rules and guidance for the appropriate use of social media by
employees, workers, contractors, and agency staff (“employees”) when:

e Using social media on behalf of Fyne Homes, or

e Using personal social media accounts where there may be an actual or perceived
connection to Fyne Homes.

2. Aim

2.1 The aim is to:
e Protect Fyne Homes’s reputation, confidential information, and legal position

¢ Ensure compliance with UK law and regulatory requirements
e Provide clear expectations for responsible and professional online behaviour

3. Scope
3.1 This policy applies to:
e All employees, workers, contractors, and agency staff

e All social media platforms, including but not limited to LinkedIn, X (Twitter),
Facebook, Instagram, TikTok, YouTube, blogs, forums, and messaging platforms

3.2 This policy applies whether social media use occurs:
e During working hours or outside working hours

e On Fyne Homes-owned or personal devices

4. Links to vision and strategic priorities

4.1. This policy aims to fulfil the needs of the Association’s 2026-29 Strategic Priority 5,
Strengthen Communities and Improve Tenant Well-being through Engaging with
residents on community spaces and neighbourhood initiatives.

5. Legal framework

5.1. There is no single “social media law” in the UK. Instead, corporate social media use
sits at the intersection of employment law, equality law, data protection, contract law,
and human rights principles. Organisations are expected to balance business protection
with employee rights through clear policies, fair processes, and lawful handling of data.

5.2. Employment Law foundations that apply are as follow

5.2.1. Employment Rights Act, 1996 in respect of fair disciplinary and dismissal
processes where social media conduct is involved

5.2.2. Equality Act, 2010 employers can be liable if employees post discriminatory,
harassing or victimising content connected to work or colleagues, even outside working
hours. Taking into account what might constitute a protected belief.

5.2.3. Human Rights Act, 1988 (Article 10 Freedom of Expression) employees have
right of freedom of expression, but it is not absolute, and employers may lawfully restrict
speech to protect legitimate business interests e.g. reputation, customer/client trust and
workplace harmony.
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5.3 Data protection and Privacy

5.3.1 UK GDPR AND Data protection Act,2018 - Applies whenever organisations:
¢ Run corporate social media accounts
¢ Monitor employee social media activity
e Use social media for recruitment, screening, or marketing

5.3.2 Key duties include:
Lawful basis for processing personal data

Transparency (privacy notices)
Proportional monitoring
Secure handling of messages, comments, and user data

Breaches can lead to ICO enforcement and fines as well as reputational damage

5.4 Employee monitoring — employers may monitor social media use on company systems
only if monitoring is necessary, proportionate and employees are informed in advance.

5.5 Confidentiality, defamation and commercial risk employees must not

e Disclose confidential information
e Undermine trust and confidence
e Damage the employer’s reputation

Social media posts breaching confidentiality or defaming the employer, colleagues or
clients may justify disciplinary action, including dismissal in serious cases.

Defamation law
Businesses may face liability if defamatory statements are made from official accounts or
by employees acting in the course of employment.

6. Managing and Reporting

6.1.Use of corporate social media may be monitored by designated employees (see
9.4) and reported, by exception, to the Management Team.

7. Definitions
7.1.Social media refers to any online platform or service that enables the creation or
sharing of content or participation in social networking.

7.2.Corporate social media accounts are accounts created, owned, or authorised by
Fyne Homes to represent its brand, services, or activities.

8.General Principles

8.1 Employees must:
e Act professionally, responsibly, and lawfully at all times
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Avoid any social media activity that could damage the Fyne Homes’s reputation or
relationships
Remember that online content is public, permanent, and easily shared

9. Use of Corporate Social Media Accounts

9.1 Only designated employees (see 9.4 below) may post on or manage corporate
social media accounts.

9.2 When using corporate accounts, employees must:

Share accurate, honest, and appropriate content

Use approved branding, tone of voice, and messaging

Comply with all Fyne Homes policies, including confidentiality, data protection,
equal opportunities, and anti-harassment policies

Not engage in arguments, offensive debates, or inappropriate discussions online
Escalate complaints, negative comments, or media enquiries in line with internal
procedures

9.3 Passwords, access rights, and content ownership always remain the property of
Fyne Homes.

9.4 Fyne Homes have an appointed web group that is responsible for social media
posts. Each member commits annually to the following responsibilities.

I will represent Fyne Homes in a professional, respectful and ethical manner
across all digital platforms.

I will ensure that all content published is accurate and aligns with the Associations
branding and communication guidelines.

I will not disclose any confidential or sensitive information through the website
and/or social media platforms (official channels must be used for this.)

I will comply with all relevant laws, regulations and Fyne Homes policies, including
those related to copyright, data protection and digital communications.

I will take all necessary precautions to protect login credentials and prevent
unauthorised access to the Associations digital platforms, especially when these
platforms are linked to personal social media accounts e.g. Facebook.

I will not argue or respond emotionally to comments or messages on any digital
platform.

I will not make any statement on the website and/or social media on behalf of
Fyne Homes or the Fyne Group.

I will report any incidents, breaches or reputational risks immediately to a member
of the Senior Management Team.

| will maintain a clear distinction between personal opinions and official company
communications.

9.5 Only permitting designated employees to use Corporate Accounts ensures that
Fyne Homes’ media presence is consistent and cohesive.
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10. Personal Use of Social Media

10.1 Fyne Homes respects employees’ rights to personal use of social media. However,
employees must:
e Make it clear when expressing personal opinions that these do not represent the
views of Fyne Homes
e Not imply they are speaking on behalf of Fyne Homes unless authorised
¢ Not disclose confidential, proprietary, or commercially sensitive information
e Not post content that could be discriminatory, defamatory, harassing, or offensive to
colleagues, customers, suppliers, or stakeholders
e Avoid identifying themselves as Fyne Homes employees when posting content that
could reasonably cause harm to Fyne Homes'’s reputation

11. Confidentiality and Data Protection

11.1 Employees must not disclose via social media:
e Confidential or commercially sensitive Fyne Homes information
e Personal data relating to employees, customers, or third parties

11.2 All social media use must comply with the UK GDPR and Data Protection Act 2018,
including:

e Lawful processing of personal data

e Respect for privacy and confidentiality

e Avoidance of unauthorised images, recordings, or personal details

12. Equality, Diversity and Respect

12.1 Social media activity must reflect Fyne Homes’s commitment to equality, diversity, and
inclusion.
12.2 Employees must not post or share content that:
e |s discriminatory or offensive based on protected characteristics under the Equality
Act 2010

e Could be viewed as bullying, harassment, or victimisation

12.3 Such behaviour may be treated as a disciplinary matter even if it occurs outside work.

13. Regulatory and legal compliance
13.1 Employees must ensure that social media use complies with:
e Defamation law

Intellectual property and copyright law
Advertising and marketing regulations
Any industry-specific regulatory requirements applicable to the Fyne Homes

13.2 Employees must not make misleading, false, or unsubstantiated claims about the Fyne
Homes’s products or services.

Corporate Social Media Policy HR.26 V5 04.26



14. Monitoring and Privacy

14.1 Fyne Homes will not routinely monitor personal social media accounts. However, it
may act where:

e Social media activity comes to its attention
e There is a potential breach of this policy or other Fyne Homes policies
e There is arisk to the Fyne Homes’s reputation, employees, or stakeholders

14.2 Any monitoring will be carried out lawfully and proportionately.

15. Third Party Enquiries

15.1 Social media networks, blogs and other types of online content sometimes generate
press and media attention or legal questions. Employees should refer these enquiries to
an authorised Fyne Homes spokesperson through their line manager/Director.

16. Breaches of Policy
16.1 Breach of this policy may result in:
¢ Informal or formal disciplinary action

e Action under the Fyne Homes’s disciplinary procedure
¢ In serious cases, dismissal

16.2 lllegal activity may be reported to the appropriate authorities.

17. Responsibilities
17.1 Employees are responsible for:
e Understanding and complying with this policy

e Seeking guidance if unsure about appropriate social media use

17.2 Managers are responsible for:
e Ensuring employees are aware of this policy

e Addressing concerns or potential breaches promptly and fairly
18. Reviewing process

11.1. This policy will be reviewed in line with the respective current Fyne Homes’
policies, and/or where a change in legislation arises.

11.2. If there is a procedural delay in the policy revision, then the relevant legislation in
force at the time will prevail.

Version | Revision Part of doc | Reason for revision Approved by
number | Date revised

1 Oct 2017 | All - new New ManComm

2 Aug 2018 | Foreword GDPR statement DPO

3 Nov 2020 | None Scheduled review ManComm

4 Nov 2023 | Updated Scheduled review ManComm
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5 Apr 2026

Updated

Scheduled review —
revision of bulk of policy
for clarity on
requirements, legal
responsibilities and
consequence of non-
compliance plus updated
Strategic Priorities in
new Business plan

ManComm
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